
Membership has its advantages

We are the voice of the industry 
representing you at a local and state level. 
We listen to your needs and lobby for the 
ultimate interest of restaurants.  

We offer trainings to keep you and your 
staff compliant.  

Free Legal Advice, Helpline, White papers, 
Weekly newsletter, Buyers Guide

Join a local chapter for meetings, events 
and seminars year-round. 

Access valuable discounts, programs and 
services on behalf of our members though 
the CRA Marketplace. 

As part of your restaurant membership, 
you also receive a membership with the 
National Restaurant Association (NRA). 

Jackie Gutierrez
Sr. Member Services Manager

California Restaurant Association
(916) 431-2743

jackie.gutierrez@calrest.org

https://www.calrest.org/advocacy
https://www.calrest.org/training
https://www.calrest.org/legal-center
https://www.calrest.org/restaurateur
https://www.calrest.org/online-savings-calculator
https://www.restaurant.org/Home
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Helping Californiaʼs 
Restaurants Thrive



This is where we 
started.





CRA Member Benefits

Square is the 
preferred POS 
provider of the CRA.

Members get up to 
$5k in free hardware 

Square will offer discounts on 
hardware of up to $5,000 for 
eligible new Square sellers  
referred by CRA.

Learn more at 
calrest.org/square

Learn how Square can help you 
improve the flow of orders and 
find more ways to keep profit in 
your pocket.

Square is a proud sponsor of 
the CRA and supports 
thousands of sellers across the 
state of California.



Google Business Profile:
Essential Tips for CA 

Restaurants



Lisa Landsman 
Global Business Development, 

Google Search



68%
of online experiences begin 
with a search engine

Source: BrightEdge

https://videos.brightedge.com/research-report/BrightEdge_ChannelReport2019_FINAL.pdf


Right now , people 
nearby are looking for 
businesses like yours

more searches globally for “open 
now near me” 

8x
Source: Google Data, Global English, Mar 22, 2022 - May 20, 2022 vs Mar 22, 2021 - May 20, 2021



Dish Search Dish Photo Viewer 

of people already have a dish in 
mind when they search for food 

40%

Source:  Google Internal Data, 2022 

of people buy a dish just because of 
how it looks in a picture 

 

82%



Source: Economic Impact Report (2024)

Direct customer 
connections to American 
businesses powered by 
Google, every month in 
2023.

> 2 billion
American businesses that, 
in 2023, used Google’s 
free tools to receive direct 
connections from 
customers.

> 18 million

https://economicimpact.google/


Make it easy to 
connect with 

customers, engage 
in an authentic 

manner, and grow 
your business.

OUR GOAL



Top tactics to connect, 
engage, and grow

Stay

Be

Be

Leverage

Be there

relevant

engaged

ready

insights to drive action

with your customers

when customers are looking to take action

by showcasing your offerings

when customers are looking for you



Search for local businesses, hours and more 

Be there when customers 
are looking for you



Restaurant search appears on several surfaces
Google Search and Maps reach >1B Users, giving high exposure to your restaurant

GOOGLE SEARCH GOOGLE MAPS
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$
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$
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Restaurants in Modesto For watching sports

How do diners search for restaurants?
Restaurant Name Location or Nearby By Cuisine By Dish By Attribute

Best fish tacosThai food near meCondado Tacos 

condado tacos



Searching for topics where you need 
fresh ideas (like where to go for 
dinner) will soon have AI-organized 
results pages

Your unique selling points + fresh and 
timely content matter more than ever.

Or, they need INSPIRATION



Your Business Profile is your identity 
on Google and worth the time to 
make it great

vs
Mike’s Fried Chicken



Simply search for your business on 
Google Search or Maps to create or 
manage your profile. Verify your 
business using one of 5 methods. 

Claim and verify 
your business 

STEP ONE



No customer 
facing location, but 
business serves a 

specific area

A note on business types (we get this question a lot!)

A business with a 
published address, 
where customers 

come to your location 
for a service

Storefront Business  Service Area Business



Add your business 
information

STEP TWO

Address

Operating hours (holiday hours!

Contact Information

Website



Manage your Business Profile easily 
from Google Search and Maps 

On Google Search or Maps, 
just search for your business’ 
name or “My business”.

Click “Edit profile” to make 
changes to your Business Profile.

Easily view and respond 
to reviews, add posts or 
promotions, and more.  

STEP ONE

STEP TWO

STEP THREE



Create business descriptions using 
Gen AI 

NEW

*only available on desktop



Search for vegetarian dish, kid friendly and more 

Stay relevant by showcasing 
your offerings



Add your attributes to 
highlight what you offer
Let customers know everything you 
offer, such as free parking, a patio, 
and whether it’s good for kids

STAND OUT ON GOOGLE

Culinary landmark renowned for its authentic Indian 
flavors and sophisticated ambiance. 



How to add your attributes



Menus are the most important factor when diners are deciding where to 
eat

Menu Links Menu Photos Structured MenusMenu Highlights



Case Study RESTAURANT MENUS

Condado Tacos adds dish 
images and attributes to their 
menus

+10%    MoM in menu interactions

+134% MoM in Organic Search Impressions for 
Vegetarian & Vegan Menu Options

+15% MoM in Organic Search Impressions for 
Mexican Restaurants

Source: Condado Tacos GBP Performance Insights 1/24/24-2/24/24 vs 12/23/23-1/23/24 | 3,4. Source: Condado Tacos GBP Performance Insights 12/10/23-3/9/24 vs 12/10/22-3/9/23

Before After



Make sure your menus 
are fresh and accurate
Our new menu freshness indicator 
lets  customers know that your 
menu is up to date (or not!)

NEW



Make your 
own menu

OPTION 1

How to add my structured menu? 
you can start from scratch or…  

New



Set a preferred 
menu provider 

OPTION 2



Open the Menu Editor Switch to the tab Choose a photo Photo is uploaded DONE!

Add photos of your menu
NEW

How to add my menu?



Use the magic of 
AI to transform a 
photo into a 
structured menu

OPTION 3

NEW



Proprietary + Confidential

How to generate an AI menu



NEW

Edit your 
menu 
highlights  



More quickly 
update your 
menu prices

Quickly update prices
A focused view built for speedy edits

NEW



Photos and videos tell the story of 
your business. It’s worth the time 

to make them great



Upload photos and videos 

42%
more direction requests 
for businesses with 
photos.

7x
more clicks for 
businesses with 
complete profiles.

35%
more clicks through to 
their websites for 
businesses with photos 

90%
of people are more likely 
to visit you if you have 
photos of your business



Upload all other photos and 
videos of your restaurant 

✔ Add photos & videos of interior, exterior, 
experience, dishes 

✔ Create short form videos on YouTube Shorts and 
repurpose this content by uploading directly into 
your GBP 

Photo guidelines
● Format: JPG or PNG.
● Size: Between 10 KB and 5 MB.
● Recommended resolution: 720 px tall, 720 px wide.
● Minimum resolution: 250 px tall, 250 px wide.
● Quality: The photo should be in focus and well lit, and have no 

significant alterations or excessive use of filters. In other words, 
the image should represent reality.

Video guidelines
● Duration: Up to 30 seconds long
● File size: Up to 75 MB
● Resolution: 720p or higher



food delivery, restaurant reservation and more 

Be ready when your 
customers are looking to 

take action



80%
of US consumers expect to be able 
to book a table or place an order 
from a restaurant online

Accept online food orders 
Use Order with Google to let customers 

order takeout or delivery from your profile. 

Let customers make reservations
Use Reserve with Google to help customers 

book a table or join a waitlist from your profile

Help customers reserve or order

https://support.google.com/business/answer/10918858?visit_id=637771092423976154-1484270591&hl=en&rd=1#zippy=
https://support.google.com/business/answer/7475773?hl=en#


Set your preferred actions partner  



Our goal is to create 
a rich discovery 
experience to help 
users find & take 
action with your 
business 



Phone number, reviews, messaging 

Be engaged with 
your customers



Showcase & respond 
to feedback / reviews.

CONNECT WITH YOUR CUSTOMERS 

● Be notified when guests write 
reviews about your business

● Build brand loyalty by responding

● Reply with your point-of-view, 
solutions, answers, or thanks



Best practices for 
negative reviews

BEST PRACTICES

● Don’t panic when receiving a 
negative review

● Evaluate the situation by looking 
into what they said

● Respond to negative reviews quickly 
to calm the guests 

● Rectify the situation as soon as 
possible



Replying to Reviews



Dealing with inappropriate reviews

Report only reviews that violate Google 
policies such as spam or inappropriate content. 
Reviews that are removed for policy violations are 
not reinstated

Don't report a review just because you 
disagree with it or don't like it

● Google doesn't get involved when businesses 
and customers disagree about facts

● There's no reliable way to tell who's right about a 
particular customer experience

Mobile 
view



Desktop 
view

Report a review for removal



Report a review for removal



Report a review for removal



Report a review for removal



Check the status of removal request



Check the status of removal request



Filing an appeal



Filing an appeal



Encourage satisfied customers to share.

Enjoyed 
your visit?
Share your review 
on Google.
g.page/XXXXXXX/reviewShort link to review

Messages to 
encourage customers 

to share their review
Screenshot of your 
Business Profile



Use business posts to keep customers up to date 
on events and deals

customers say that coupons and discounts 
encourage them to try a new restaurant

54%
Share what’s in store with Events, get people talking about 
your Offers, and let them know your latest news with 
Updates.

Vericast Restaurant Report 2021



NEW

● Elevating business Post content 
into a new “Nearby events and 
deals” module

“dessert near houston”

● Applies to posts for local 
events and deals

● Launched the feature for Food 
& Drink in the US initially

“Nearby Events and 
Deals” Module



NEW

● Up to 7 profiles can be added:
○ Facebook
○ Instagram
○ Twitter
○ YouTube
○ Pinterest
○ TikTok

● Up to 5 profiles will be shown at a 
given time

Note: Business provided edits will 
override Google Search suggestions

Add social media profiles 
to your Business Profile



Now featuring social 
media updates directly 
on your Google Business 
Profile (mobile)

NEW



Local promotions, brand messages 

Leverage insights 
to drive action



See what your customers are interested in 
by monitoring specific profile interactions 
such as:

● Searches 
● Users who viewed your profile 
● Menu interactions 
● Direction requests
● Calls
● Website clicks

Track your Business 
Profile performance



Monthly 
Performance Report

Provides a monthly recap of 
performance, with trends and 
insights



Thank you for attending our webinar 
today! 
Please take a few moments to complete 
the survey via QR Code. Your responses 
will help us enhance our upcoming 
webinars and meet your expectations.



Here is what you learned today: 

66

Stay

Be

Be

Leverage

Be there

relevant

engaged

ready

insights to drive action

with your customers

when customers are looking to take action

by showcasing your offerings

when customers are looking for you



Thank you


